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First things first, what are website statistics? Website statistics are metrics collected about the visitors
coming to your website. Taking a look at your website statistics and then figuring out how to apply that
information to your website can be a daunting task. Here are a few basic concepts to help make it a little
easier.
The most commonly referred to metrics are hits, visitors, and sessions. Hits used to be a common metrics
but were quickly replaced by more meaningful metrics. Unless you are a network engineer, you can
disregard hits. Website Visitors is a great core metric that can tell you how many people have come to
your site. Depending on the statistics package your website has, you can even tell if a visitor is new or a
repeat visitor.
The next question you might have is: “How do you track each time a visitor comes to your site?” This
metric is called a Session. You can have one visitor who came to your site 100 times and created 100
Sessions.
While what we have discussed thus far are basic, core metrics, there is a lot you can do with the
information. The obvious would be tracking the information and trying to increase both visitors to your
site and sessions. The less obvious would be assessing what you are doing to increase the number of
repeat visitor sessions. Are you providing an experience that draws visitors back? Sites with high repeat
visitors and sessions usually have content that changes on a regular basis.
So now we are tracking people when they arrive at the site and how many times they come to the site. But
what do we use to talk about what they do once they arrive at your site? Visitor Pageviews is a metric to
understand what pages a visitor looked at during each session. Pageviews becomes useful when you
look at how many Pageviews per session on average you have. The more Pageviews per session, the
more value visitors are getting from the content on your site. Track your Pageviews per session and
review the metric when you add or change content. It can be a great indicator of how well your changes
or additions are being received.
Another core metric to look at is Requested Pages. This shows the most and least viewed pages on your
website in any given period of time. Requested Pages can be used to gauge the short-term effectiveness
of an ad campaign to drive visitors to a particular page or product on your site. It is also a great way to
compare what you believe is valuable content on your site versus what your visitors are actually finding
useful.
Referrals is a metric that tells us who is sending traffic to your site via a link. This could be another
website that posted a link to your site or it could be search engine traffic. You may use this metric to
determine how many visitors you received from an ad you ran on another website.

Search Terms is a metric that can tell you what terms visitors actually typed into a search engine to find
your website. Looking at Search Terms can be useful in many different ways. Ultimately, it tells you the
terms you are being found for in the search engines. If you are working on Search Engine Optimization,
this is a great way to determine if your efforts are paying off. It is also a great way to determine if you are
being found for words and phrases that are important to your business.
So now you have a little better understanding of the core metrics used to measure activity on a website.
Although we have only scratched the surface, these are a few ways to pull value out of your website
metrics and improve your online business.
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